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Pressboard Studio is leveraged by the largest publishers and 
brands in the world. In 2024 alone, we analyzed over 22,000 
pieces of branded content from 819 publications, read by more 
than 93 Million people.

We've compiled the results for you in this 2024 Pressboard 
Branded Content Benchmarks Report. 

How do your stories measure up?
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A Decade of Storytelling 
Since our founding in 2014, Pressboard has tracked the evolution of 
branded content, analyzing how publishers adapt to changing formats, 
shifting distribution strategies, and expanding performance metrics. Year 
after year, one thing remains clear: branded content continues to be a 
powerful revenue driver for publishers worldwide.

In 2024, it continued its growth trajectory. In fact, branded content 
campaigns measured through Pressboard grew by 21% compared to 
2023. This growth was fueled by an increasing number of publishers 
leveraging Pressboard’s tools to enhance measurement, optimize 
performance, and demonstrate ROI to advertisers.

As we move into 2025, the branded content space is evolving faster than 
ever. AI-driven innovations are transforming content creation, audience 
engagement, and campaign measurement, allowing publishers to scale 
more efficiently while maintaining authenticity. Advertisers are investing in 
quality storytelling at record levels, with a renewed focus on first-party 
data, transparent performance metrics, and premium content experiences.

Yet, no matter how much technology reshapes the landscape, one 
fundamental truth remains: a great story, told by a trusted voice and 
enjoyed by an engaged audience, will always stand the test of time.

Jerrid Grimm
Co-Founder, Pressboard by impact.com

“Pressboard is the Best Content 
Marketing Tech Platform”
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Pressboard Platform - Activity 

Publications

819
Campaigns

10,280
Stories¹

22,663
Reads

119,222,718

1,133,140 Hours +21% +1.0%

Spent with branded content (Jan to Dec 2024) Campaigns published in 2024 vs 2023 Reads in 2024 vs 2023

¹Stories refers to a grouping of related content pieces within a campaign.  A Story can contain 1 or more related articles, videos, social posts and ads.



Content Performance
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40 sec 44% 79%

Avg Active Time / Story Avg Scroll Depth / Story Avg Engaged Read Rate (+10 sec)

Avg Reads / Story

9,041
Avg Unique Reads / Story

7,034
Quality Read Rate (+3 sec)

95.3%
Avg Conversion Rate

2.2%

Most Read Articles are the articles that received the highest number of pageviews, as measured by Pressboard Analytics

View This Story View This Story View This Story View This StoryView This Story

Most Read Articles

https://www.nytimes.com/paidpost/boston-childrens/breakthrough-season-2.html
https://www.scarymommy.com/lifestyle/this-spooky-game-of-i-spy-will-get-you-in-the-halloween-spirit
https://www.chriswebber.com/home/
https://www.businessinsider.com/sc/how-saudi-arabia-is-leading-the-way-for-regenerative-tourism
https://www.usatoday.com/story/sponsor-story/ffusaa/2024/08/28/how-project-2025-puts-the-planet-at-risk/74902853007/


Content Conversion
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4,737 2,577,601 5.7%

Articles containing in-article links In-article link clicks Click-through rate (article read -> link click)

Highest Converting Articles are the articles that received the highest click through rates, as measured by Pressboard Analytics. 

View This Story View This Story View This StoryView This Story

Highest Converting Articles

View This Story

42% 
of the 9,544 articles published in 2023

544 
average link clicks per article

33x 
higher CTR than Display ads*

*Based on Pressboard’s industry cohort for Google Ad 
Manager display CTR in 2024. See page 9.

https://chatelaine.com/longforms/ikea-kitchen-renovation-love-story/
https://www.narcity.com/free-tickets-taylor-swift-eras
https://www.outsideonline.com/health/nutrition/uncover-the-magic-of-fall-in-colorado/
https://www.vancouverisawesome.com/sponsored/air-canada-is-offering-non-stop-flights-to-thailand-that-will-make-you-wanderlust-8112841
https://www.today.com/paid-content/6-festive-recipes-holiday-entertaining-t298381
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Social Posts (Organic Reach)

330,887

Avg Impressions / FB Post

173,590 38,281

Avg Impressions / IG Post Avg Views / IG Story

+43% 
compared to 2023

+189% 
compared to 2023

+162% 
compared to 2023

Top Performing Social Posts are the sponsored organic social media posts that received the highest number of impressions. Organic social posts can be promoted on the social platforms.

Top Performing Social Posts

View This Story View This Story View This Story View This StoryView This Story

https://www.facebook.com/PGATour/posts/904349418390283
https://www.facebook.com/theplayerstribune/posts/1014554123368422
https://www.facebook.com/GastroObscura/posts/973753221426992
https://www.facebook.com/dasbleibtmaennersache/posts/765747342253243
https://www.facebook.com/essence/posts/954245029903113
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Video Performance

178,547

Avg Views / Organic Video

178,614 304,205

Avg Views / Ad Set Video Avg Video Views / Campaign*

1.08% 
Avg. Engagement Rate 

(Likes, Comments, Shares & Saves / Views)

1.91% 
Engagement Rate 

(Reactions, Comments & Shares / Views)

0.95% 
Engagement Rate 

(Total Engagements / All Views)

Top Performing Videos are the sponsored Meta (FB / IG), YouTube or TikTok Videos that received the highest number of views, as measured in Pressboard.

Top Performing Videos

View This Story View This Story View This Story View This StoryView This Story

* Video Views / Campaign statistic based on campaigns where some combination of Meta, TikTok AND / OR YouTube video content was measured in Pressboard.

https://www.tiktok.com/@narcitytoronto/video/7382977968114633989?utm_campaign=tt4d_open_api&utm_source=7028038093445791745
https://www.youtube.com/watch?v=iEkKwOWZS_E
https://www.tiktok.com/player/v1/7393088640693407018?music_info=1&description=1&autoplay=1&loop=1&utm_campaign=tt4d_open_api&utm_source=7028038093445791745
https://www.tiktok.com/player/v1/7439849668051471662?music_info=1&description=1&autoplay=1&loop=1&utm_campaign=tt4d_open_api&utm_source=7028038093445791745
https://www.facebook.com/reel/485452377232527


5,671,882,676

Total Ad Impressions

DEVICE % OF PAGE VIEWS

Phone 69.3%

Desktop 17.6%

Tablet 11.8%

Other 1.3%

SOURCE % OF PAGE VIEWS

Referral 47.5%

Direct 31.4%

Facebook 18.1%

Search 2.3%

Instagram 0.2%

Twitter 0.4%

LinkedIn Less than 0.1%

DevicesTraffic Sources
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Pressboard Studio Benchmarks – Summary

$19,345,649 $3.41

Total Ad Spend
Avg CPM 
(Cost per 1000 Impressions)

$2,756,167

Total Ad Group Spend

$4.37

Avg Ad Group CPM (Cost per 1000 Impressions)

Facebook Ad Set CTR

1.44%
Polar Ad CTR

0.24%
Google Ad CTR

0.17%
Nativo Ad CTR

0.16%

+28% compared to 2023 +38% compared to 2023 +8.6% versus 2023

630,297,822

Total Ad Group Impressions



This benchmark report was compiled using data from Pressboard Studio 
between Jan 1, 2024 and Dec 31, 2024. 

For more information about Pressboard please visit 
www.pressboardmedia.com or e-mail info@pressboardmedia.com 
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BUILD YOUR OWN BENCHMARKS WITH 
PRESSBOARD!

GET A DEMO

http://www.pressboardmedia.com/
mailto:info@pressboardmedia.com
https://get.impact.com/pressboard-contact-us/?hsLang=en

